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HelmsBriscoe Florida Associates Recognized During  

2019 Annual Business Conference 

The 27th HelmsBriscoe Annual Business Conference was held this year in Houston, Texas 

over the dates of May 29th – 31st, 2019. Each year, this event brings together 

HelmsBriscoe Associates and hotel and destination partners for networking, education, 

and celebration.  

During the conference, Founder and CEO, Roger Helms, and Chief Industry Relations 

Officer, Bill Briscoe, were pleased to present awards to several Florida Associates 

recognizing their outstanding achievements as top producers in the company. Florida 

Associates recognized with awards at this year’s conference include: Joni Adams, 

Gabriela Arisso, Tonja Barwick, Loretta Champion Johnson, Vickie Corder, Robin Frey, 

Kara Fulsang, Jill Garcia, Christopher Giblin, Lindy Long, Cynthia Marmino, Amy Martell, 

Andrea Milrad, Lori Morgan, Glen Parnell, Susan Paul, Pennisu Richardson, Cheryl 

Schreiner, Paul Steen, Cindy Tilton, Dyhalma Torres, Jason Weeks, Beth Wickramasuriya, 

Stacey Wood, and Scott Zimmerman.  

Many of the award-winning Associates are former MPI chapter presidents, board 

members, planners of the year, meeting professionals of the year, or volunteers.  

HelmsBriscoe Associates not only dedicate their integrity, expertise, and values to their 

clients, but also to a multitude of charities. HelmsBriscoe’s corporate social responsibility 

effort, HB Cares, has donated more than 19,800 hours to a variety of organizations 

around the globe, and this year, DePelchin Children’s Center was chosen as their 2019 

Annual Business Conference charity. 

About HelmsBriscoe 

HelmsBriscoe is the global leader in meetings procurement for a variety of corporate, 

association and government clients. Spanning more than 55 countries, their highly 

respected network of 1,400 procurement specialists booked 6.9 million room nights, 

resulting in $1.42 billion in room revenue, last year. By using their proprietary technology, 

collective market knowledge, and volume-based purchasing power, HelmsBriscoe 

streamlines the meeting planning process by managing the time-consuming task of 

researching, contacting, and evaluating venues for their clients’ events. HelmsBriscoe 

facilitates the venue research and contracting processes, thereby mitigating the risk 

and increasing the return on their clients’ meetings. For more information, visit 

www.helmsbriscoe.com.) 
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